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art center college of design
Pasadena, CA

BFA, Graphic Design 
distinction | summa cum laude 

1.2003–12.2006

academy of art college
San Francisco, CA 

awarded full-scholarship 2 semesters
5.2000–12.2000

university of essex
Colchester, United Kingdom 

Education Abroad Program
9.1992–6.1993

university of california 
santa cruz, ucsc

Santa Cruz, CA

BA, Sociology
emphasis Jurisprudence 

GPA 3.5 
9.1990–6.1995

ucla extension
Los Angeles, CA 

Extension courses 
User Experience Design 

9.2010–12.2010

designwerkhaus inc | santa monica, ca
Design | Direction | Strategy, 12.2006 – ongoing

Principal of multi-disciplinary design studio. Design, direction, strategy 
ranging from print to web/interactive including: identity systems/brand 
strategy, logo design, advertising/marketing campaigns, editorial/book 
design, print collateral, brochures, front end web design, environment de-
sign, infographics, packaging, large-scale outdoor billboards/wall wraps, 
user experience design/information architecture for a variety of clients in-
cluding: architecture, biotech firms, entertainment studios, universities/ed-
ucational institutions, medical, tech, fitness companies, musicians & more.

disney film studios | burbank, ca 
Art Director | Design, 6.2009 – 2.2011 

Art Director|Design consultant for Disney|Pixar Film Marketing Department. 
Disney|Pixar film campaign projects: UP, Toy Story 3, Tangled, Tron, Alice 
in Wonderland, Muppets, Pirates 4, Disney Nature, etc. Projects involve 
art direction/design/strategy for: Academy campaigns, special edition 
print pieces, Academy books, special invites, Preview Magazine editorial, 
film logo design, print collateral, special print material for film promotion, 
limited edition film books, theater environment, billboard, poster design, 
large-scale outdoor projection promos, magazine/newspaper ads, DVD/CD 
packaging, wild posting/bus shelter ads, Golden Globe campaigns, & pre-
sentations created for Disney/Pixar Board of Directors, including Steve Jobs.

mc brandstudios | thousand oaks, ca 
Design, 1.2008 – 12.2008 

Designer for a multi-disciplinary design firm. Designed annual reports for 
various industries (Medical, Nonprofit, Tech), concepted new brand iden-
tities, logomark/logotype design, paper promos, designed firm’s website 
with Flash & worked with web programmer, restaurant identity system, 
created collateral, ads, & material for exhibits. Managed Production Artist.

wongdoody ad agency | culver city, ca 
Art Director | Design, 1.2007 – 12.2007 

Art Director | Design consultant for large Autodesk software account. Pro-
duced deliverables for comprehensive product launch. Campaigns involved 
creating branding standard manuals/style guides, numerous: direct mail 
pieces, email blasts, web landing pages, web product pages, exhibit de-
signs, large-scale banners, & signage. Art directed, managed 6 member 
production staff. The Autodesk campaign introduced the major launch of 
new software products for the architecture industry.

belkin corporation | compton, ca 
Design, 10.2001 – 10.2002 

In-house design for a large computer accessories manufacturer. Designed 
consumer electronics packaging, assisted new brand identity, assisted 
design of Apple branded products, worked with industrial designers on 
clam-shell designs, created flip-charts for in-store p.o.p’s, designed prod-
uct catalogs, collateral, ads, brochures, product info sheets, banners, & 
material for shows. Worked with in-house photographer & copy writer.

hayes marketing | campbell, ca
Design 8.2000–8.2001 

Designer for Silicon Valley Marketing agency. Created brochures, ads, and 
collateral for the main client, Palm Computing, also created logos, brand-
ing systems for new clients, catalogs, posters, ads, various collateral, & 
the agency’s website. Attended client briefings, follow-uped with clients, 
worked with photographers.

010101 letterpress posters 
TypeCon 2010 Babel Conference, 6.2010

archetype letterpress book, 50 Books/50 Covers show
Pasadena Museum of Contemporary Art. 

Show juried by the AIGA, Spring 2005

‘aware’ project featured in DOT Magazine 
Fall 2006, Issue 014

gallery, Art Center College of Design
Spring 2003–Summer 2006

dean’s list, Art Center College of Design
Spring 2003–Fall 2006

Number of Degrees

Years of work experience

Number of countries of residence

Creative problem solving, art direction, strategy, Infographics, visualizing data, letterpress print-
ing, User Experience Design/Information Architecture, silk-screening, photography, photograms, 
cyanotypes, etchings, intaglio, pastels, sketching, bookbinding, embroidery, woodburning, laser-
cutting, exploring various mediums/materials, always acquiring new skills...

Creating, Design, being inspired, museum hopping, design/art talks, experimenting with various 
materials + forms, satiating endless curiosity, different cultures, travel, asian food, Science, new  
technology, cycling, camping, taking classes, & exploring...


